PAGE: 15 // 18

PARTNERSHIP
BRANDING

When co-branding with partners:

e TAHMO logo should maintain visual integrity
e Partner logos should not overpower the TAHMO logo
e Equal spacing should be maintained

e Co-branded materials should follow TAHMO colour and typography standards where applicable
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BRAND
CONSISTENCY

All staff, partners, vendors, and stakeholders must follow this brand manual when producing:
¢ Marketing materials
e Reports
¢ Digital content
e Event branding
¢ Presentations

e Publications

Approval Process

All externally distributed branded materials should be reviewed and approved by the designated
communications or brand management team.



